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Keep in Mind
• Be Social! Tweet using hashtag 

#ContentWhisperer  
Twitter: @dgmarketingco  
Connect on LinkedIn: Danielle Gray, MBA 

• Ask questions! When you feel it, ask it. 
Someone else is probably thinking the same. 

• Relax and Learn! Yes…you can still learn 
while enjoying yourself. Relax your 
shoulders.
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Bootcamp Overview
• Planning Strategy  

Gain leadership buy-in  
Conduct content audit  
Establish KPI’s  
Setting Goals  
Develop strategy 

• Planning Implementation  
Collect content from team 
Develop content calendars  
Link content together to create campaigns  
Create outlines for writing content
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Planning  
Strategy 

Gain leadership buy-in
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Request for Proposal

AFTERBEFORE
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B2C vs. B2B

Human to Human Marketing
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Decision Making Process

Define 
Problem

Gather 
Data

Evaluate 
Options

Make 
Decision
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Clients call at this point 

Before
Decision Making Process

Define 
Problem

Gather 
Data

Evaluate 
Options

Make 
Decision
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Clients call at this point 

Present Day
Decision Making Process

Define 
Problem

Gather 
Data

Evaluate 
Options

Make 
Decision
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Sterile SIP systems
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60-90%  
of the buyer’s journey can 
be over before a prospect 

makes any contact. 
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The Adjustment

Clients call at this point Clients gather data 
via search engines

Decision Making Process

Define 
Problem

Gather 
Data

Evaluate 
Options

Make 
Decision
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What happens  
in the 60-90%?

• Judgement: Do you look the part? 

• Awareness: Who are you? 

• Interest: What do you do? 

• Consideration: What can you do for me?
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Why Content Marketing

• Be in the conversation earlier. 

• Share thought leadership. 

• Lead with expertise. 

• Generate leads.
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Planning  
Strategy 

Conduct Content Audit
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What content do you 
have currently?
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Where to Look First
• Published Content 

• Proposals 

• Industry Publications 

• Proposal Meetings 

• Onboarding Material
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Content Audit
• List your current (still applicable) 

published content  

• Segment the content into categories 

• Assign a subject matter expert (SME) for 
each piece of content 

• What’s missing? What would be nice to 
have? What can be repurposed?
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5 Tips to Repurpose
1. Change the medium, not the story 

2. Presentations house storylines 

3. Reformat content 

4. Expand standard text (ex: safety, etc.) 

5. Review close-out interviews/surveys
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Proposal Hot Spots
• Executive Summary 

• Quality Section 

• Safety Section 

• Standard Text 

• Project Data Sheets
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Proposal Content Example
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Executive Summary 
Content Example
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Repurposed Content Example
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Types of Content
• Videos 

• Blogs 

• Case Studies 

• Papers 

• Project Profiles

• Articles 

• Webinars 

• Interviews 

• eBooks 

• Infographics
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AEC Content Examples
PREPARING THE FOUNDATION 
FOR THE MICHIGAN OF TOMORROW

Blaze Contracting, Inc. is 
a nationally recognized, 
heavy civil prime contrac-
tor. Blaze self performs 
mass and surgical exca-
vations, grading and land 
balance, site remediation, 
aggregate installations, 
storm sewer and deten-
tion/retention sytems, 
sanitary sewer, and water 
main installations.

Onyx Enterprise, Inc., 
provides engineering con-
sulting, project manage-
ment and construction 
management services 
to local, state, federal 
government, engineer-
ing consulting firms and 
contractors. They are 
committed to developing 
solutions to challenging 
problems with a spirit of 
excellence and integrity.

VM3 leverages over 30 
combined years of mixed 
industry Fortune 100 
corporate capital pro-
curement and finance 
experience to become 
trusted advisors helping 
clients to drive topline 
revenue growth. VM3 
provides procurement, 
contract management, risk 
management, and project 
accounting services.

$75M+ $150M+ 60+
Total 

Annual 
Revenues

Total 
Bonding 
Capacity

Years of 
Combined 
Experience

Our collaborative team delivers your turnkey Design-Build Civil Pad and 
achieves Detroit Headquartered Labor Requirements in Executive Orders 
2014-4, 2014-5, 2016-1.

3 2
Certified

Minority Business
Enterprise

Certified
Woman-Owned 

Business

 MEET THE TEAM

WBE, DBE, SBA 8 (a), EDWOSB, Lean Six Sigma Green Belt

WHERE CAN RESIFITM BE INSTALLED?

Resifi™ can be used installed in both new and 
existing locations in the following property types:

Apartment
Complexes

WHAT IS RESIFITM?

Resifi™ provides a set of Wired and Wireless Solutions 
designed to treat Internet access much more like a utility 
service such as electricity or water.  We provide internet 
access throughout entire communities, multi-unit dwellings 
and high density developments.  Since the cost of 
operations is built in rent or homeowners association fees, 
it will be a built-in “free” like experience for your residents. Apartment

High Rises
Condominium

Complexes

PROPERTY BENEFITS

• Valuable incentive for retaining existing residents
• Very attractive selling point for future residents
• No network equipment to buy or maintain
• No maintenance contracts, all support included
• Equipment refreshes at no additional cost
• 100% OpEx model to include help desk
• Advertising revenue possibilities

RESIDENT BENEFITS

WHY RESIFITM?

Condominium
High Rises

Mixed Use 
Developments

Housing 
Subdivisions

Instant
Connectivity

Private
Access

Available
Property Wide

FREQUENTLY ASKED QUESTIONS
Q: How long does it take to install?

A: For existing locations, installation takes no longer 
than 90 days. For new construction, we just align 
with the construction schedule.

Q: What will this cost our property?

A: In most installations, the owner would be 
responsible for the infrastructure such as cabling, 
lighting fixtures, environmental controls etc. 
Resifi™ would be responsible for network devices 
such as switches, servers, routers, connectivity to 
the Internet, software applications, all maintenance 
and customer service/support.

OUR 
TECHNOLOGY 
PARTNERS

THE NEXT EVOLUTION OF 
RESIDENTIAL WIFI IS HERE.
Secure, wireless internet accessible to every 
resident anywhere on your property.

CONTACT US
info@resiwifi.com 904.713.2500   _    resiwifi.com

11250 Old Augustine Road, Suite 15-102, Jacksonville, FL 32258

• End to end secure internet access in the private
residents and throughout the entire property

•

•

•

Services are just another amenity (i.e. on-site pool 
or gym)
Simple Security Tools to control access (can be 
used to monitor child browsing)
Easy Onboarding for Residents and *uests
Customized Intuitive Mobile App•

• Automation Facility Design
• Engineering Design
• Material Handling
• Fulȴllment Strategy
• System Integration

How Transparent is Your System Integrator?
A system integrator should be motivated by 
data-driven methodology that is so transparent 
that they allow project costs and detailed design 
processes visible to you from beginning to end. At 
Pulse Integration, we are committed to providing 
solutions you can trust and offering a fresh 
approach to systems integration partnerships.

Questions to Ask Potential 
System Integrators 
Before Selection
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Juggling Tips

• List places you’d like to look - 10 minutes 

• Review three winning proposals and find 
similarities - 50 minutes or 10 minutes a 
day for one week 

• Read one industry publication article a 
month - 20 minutes
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Planning  
Strategy 
Establish KPI’s
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Content KPI’s
Content KPIs to Measure Relevant Metrics

Website Volume Visits by traffic channel and 
source

Engagement Pages viewed per session 
Bounce rate  

Average time on page 
Social likes, comments, shares

Popular & Problematic content Top folders 
Top landing pages 

Top exit pages 
Site speed

Content Effectiveness &  
Call to Actions

Goal and event completions

Resolving audience needs Social shares & clicks 
Average time on page
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Using Data for Buy-In
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Use data for  
ongoing  buy-in
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Planning  
Strategy 
Setting Goals
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Setting Goals
• Content frequency 

How many blogs? Videos? Case studies? 

• Promotion frequency 
How often will you post to social? Which platforms will 
you use? How often will you send emails to promote?  

• Engagement  
How far would you like your reach? How many likes/
shares/comments means success? 

• Call-to-actions  
How many people are clicking call-to-actions? How 
long are they staying on pages?
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Planning  
Strategy 

Develop Strategy
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Create content for each 
Decision Making Stage

Define 
Problem

Gather 
Data

Evaluate 
Options

Make 
Decision

• Do you 
understand my 
position? 

• Do you 
understand my 
challenge? 

• Is this really my 
problem?

• What do I need 
to know to move 
forward? 

• Can I make a 
case with this 
information?

• Is this the right 
solution? 

• Who is the right 
fit?  

• Will this make 
me look good? 

• How can I avoid 
the most risk?

• Would I tell 
colleagues about 
my decision?  

• Would I do this 
again?
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Plan Your Campaign
• Plan the content collection 

• Organize similar content 

• Share on social media (seller-doers too!) 

• Utilize emails (Align with decision making 
process) 

• Measure everything (and screenshot) 

• Report findings and create competitive 
atmosphere
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Questions?
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listen and solve, 
not tell and sell. 
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contentwhisperer.online
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Contact 

danielle@dgmarketingco.com 
678.232.0033 
dgmarketingco.com 
@dgmarketingco

Danielle Gray, MBA

Content Marketing Strategist


